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Guild Update

This week’s update
from the Guild

Research Summit

COMMENCING today, the
Pharmacy Guild of Australia is
hosting the first ever Pharmacy
Practice Research Summit in
Canberra.

The Summit is funded by the
Australian Government
Department of Health and Ageing
as part of the Fourth Community
Pharmacy Agreement Research and
Development (R&D) Program.

The overall theme of the summit
is the translation of research into

policy and practice. The aim is to
promote the research findings of
the R&D Program, as well as
identify research gaps in order to
more strategically direct future
research.

The summit brings together a
wide variety of delegates,
comprising researchers, research
users, universities, policy advisors,
Government officials and other
health related peak bodies. The

program will address a broad range
of topics and issues.

Among an impressive line-up of
speakers are two internationally
renowned researchers — Dr Tommy
Westerlund, Apoteket AB, Sweden
and Assistant Professor Fernando
Fernandez-Llimos, University of
Lisbon, Spain. They will discuss
“The nature of drug related
problems internationally” and
“Implementing professional
programs into community
pharmacy practice — international
experience” respectively.

Other highlights in the program
include an economic evaluation of
“The value of clinical interventions
in Australian community
pharmacies” by Dr Peter Tenni,
University of Tasmania, and a
facilitated feedback session aimed
at “Identifying research gaps”.

The Guild hopes that the Summit
helps to continue the outstanding
outcomes pharmacy practice
research has contributed to the
profession in recent years
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Standard Membership!

CONGRATULATIONS to Rosetta Bernadello from
Apotex who was the winner of yesterday’s comp.

Australis has once again teamed up with Pharmacy
Daily this week, giving readers the chance to win an
Australis Lip Pencil, valued at $8.95.

Line, define and fill your lips with this high-quality
range of lip pencils.

With 10 new shades, each pencil shade has been
perfectly matched to the Australis Colour Inject
Mineral lipsticks so the age old problem of matching
shades is no longer - we’ve done the hard part for
you!

This beautifully soft, anti-feathering pencil is a must
to complete your lip look.

For your chance to win your very own Australis Lip
Pencil, simply send through the correct answer to the
following question:

Send entry to: comp@pharmacydaily.com.au.
The first correct entry received each day will win.
Hint! Visit www.australiscosmetics.com.au.
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A KEY way for men to avoid fatal
strokes is to be in a happy
marriage, according to a study
presented at the American Stroke
Association’s International
Conference this week.

The study of 10,000 men in
Israel found that those who were
single and those in loveless
marriages had a much higher risk
of fatal stroke than those who
were happily married.

Single men had a 64% higher
risk of fatal stroke than those who
were married, while men in
unhappy marriages also had a
64% higher risk than those who
were happily married.

The research was based on
questionnaires completed by civil
servants in Tel Aviv in the 1960s,
with the subjects at the time
having an average age of 49.

The scientists then looked at
those who died from strokes
during the following 34 years.

Despite the positive effects of
happy marriage, they also pointed
out that the best way to avoid a
fatal stroke was to have a healthy
lifestyle, with regular blood
pressure checkups.

OFFICIALS at a Russian zoo have
sent one of their inmates to rehab
- a world-weary chimpanzee
who’s apparently addicted to
booze and cigarettes.

The hard partying chimp had
apparently picked up his bad
ways during his career as a circus
performer - which came to an
end when he was transferred to
the zoo for aggressive behaviour.

At first all was well in his new
z0oo life - he seemed to fit in well,
fathering two baby chimps and
even taking up the gentlemanly
pursuit of the arts (by undertaking
drawing with markers).

The problem however soon
came to the fore when he began
to bug visitors for a swig of grog
and a spare ciggie.

“The beer and cigarettes were
ruining him,” said his keeper.

It’s not clear whether the chimp
stop-smoking program involves
going cold turkey, patches, gum
or medication.
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ADVERTISEMENT

How Independent Pharmacies Can Beat
The Discounters Without Lowering Prices

Special, Melbourne: A

new special report for the
independent pharmacist is now
available, titled “How to Beat The
Discounters Without Lowering
Prices”.

This highly informative and easy-
to-read special report is unlike
anything ever published in the
industry. Within its pages are profit
building ideas and little known
strategies proven to work for you,
the independent. Strategies you
can use to compete against the
discounters without lowering prices.
And it's available FREE for a limited
time.

Here’s what you'll discover:

e How to pick up $6 for every
$1 in gross profit. Highly
successful pharmacist reveals
how he did it.

e How a little known country
pharmacy doubled and
redoubled its dying script
business. The easiest way to
boost profits in your dispensary.

¢ How to “lock in” your script
business so your best
customers keep coming back
to you, and refer their friends.
A simple idea that takes only
minutes to implement.

¢ The secret that forces
your staff to give excellent
customer service, every
time. Once you know this,
your staff “pounces” on all
your customers in less than 60
seconds.

¢ How to create the illusion
your prices are as low as the
discounters (even though you
are priced higher on almost
your entire range).

e How to (at least) double the
response of your Yellow
Pages ad by overcoming the
single biggest Yellow Pages
mistake you can make.

You'll also discover the simple
4-step secret to bringing in over
$30,000 turnover in as little as four
hours. You'll even hear a surprising
confession from the Managing
Partner of Chemist Warehouse

on how to beat the discounters!

In your special report you'll even
find out a little known secret an
independent in South Australia
uses to compete with discount
pharmacies on price — and win. And
you'll also discover “contractual fine
print” buying groups don’t want you
to know.

All this — and more — is revealed in
your FREE special report “How to
Beat The Discounters Without
Lowering Prices”.

HOW AN INDEPENDENT
ADDED $570,000 TO THE
VALUE OF HIS BUSINESS

You’ll hear how an independent
retired and became part owner in

7 pharmacies — without any of the
management headaches (he now
lives in a beautiful oceanfront home
in Perth). You’ll also hear how he
added an extra $140,000 in profit...
and $570,000 to the value of his
business in 36 months.

You'll also find out:

e The easiest way to save
thousands on your generics.

e The easiest way to reduce
stock on hand and free up
much needed cash flow.

® The easiest way to fully reap
the benefits provided to you
through generic dispensing.

® The easiest way to save up to 7
hours per week negotiating with
sales reps.

e The easiest way to integrate
Best Practice retail strategies at
store level.

e And finally...the easiest way
to boost the value of your
pharmacy by as much as
$200,000.

LIMITED COPIES AVAILABLE

We have just completed our first
print run of this special report, and
only have limited copies available.
So if you wish to get your hands
on a copy, please call the number
below ASAP. This way we’ll ship
out your complimentary report
immediately. Otherwise you may
need to wait until we do our next
print run, or risk missing out
completely.

1800 084 995
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